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Digital Music by Apple Inc.
[bookmark: _GoBack]Apple Inc. deals in electronic products like desktop computers, smartphones, tablets, laptops, watches, and music products. It does online retailing of digital music through a platform known as iTunes, which to a greater extent, enables the users to download pieces of music into their devices from which they can listen to it even when there is no internet connection, thus encouraging many people to adopt it.
Target Customers
Its key customers are teenagers, young adults, and baby boomers (Arditi, 2018). Apple Inc. has majorly focused on the young generation to sustain itself in the market as this group is going to grow into maturity with the knowledge and love for digital music, which is easily accessible for them.
What customers want
Consumers of digital music always want quality service at affordable cost. Apple Inc. is committed to satisfy the customer demand through provision of a user friendly platform, the iTunes.
Available Competitors and their Products 
Other products and companies that compete with Apple Inc. include; iPhones, I pads, and iPod that are being manufactured by companies such as Dell Technologies, Lenovo Group, Sony company, Google, YouTube, and Amazon, among others (Nascimento,  et al. 2017, July). Amazon, for instance, offers the best pricing deals in the sale of music digitally that attract many customers, thus posing a big challenge to Apple's digital music.
Apple Inc. Customer-Focused Culture 
The company aims to give its customers high-quality products characterized by more ethical content, compelling beats, and melodies that will eventually transform the music industry shortly (Ceil, 2018). It is why it uses customer relationship management software to reach the customers through emails and other social media platforms to make them have an experience of Apple INC as the company gets to determine the needs of society. It suffices to remark that Apple Inc. has effective strategies to capture its customer’s loyalty, hence competitive advantage over other giant companies dealing in the same industries.
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